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“The one thing you shouldn’t do is come to Napa Valley
and not play golf but drink more wine,” offered Mac
Maquoid, one of the owners of Parallel Napa Valley. “We
did just that and in four days had bought some land to start
a winery as a hobby. It seemed the correct thing to do.”
That quote was first voiced some 16 plus years ago, and
the resulting venture by two couples has become one of
Napa Valley’s top boutique wineries. Parallel Napa Valley
ultimately became five couples, all with distinct ties to
Park City, Utah.
“Yes, we all lived in Park City and knew each
other through skiing activities and our support of
the United States Ski Team that is based in Park
City,” Maquoid continued. “We found we had
similar interests and everyone loved wine and its
powerful appeal.” Even though vineyards were
immediately planted, the first releases of Parallel
Napa Valley didn’t take place until 2005. A
modest 1,100 cases were produced, and were
immediately met with incredible success. “I
think our winemaker, Philippe Melka was
the difference maker,” added Maquoid,
who serves as the managing member of the
LLC that owns Parallel Napa Valley. “His
vast experience and expertise in making
great wines put us on the map. It’s up to us
to continue crafting superior wines.”
Melka, by the way, is a Bordeaux-born
and raised wine professional. His resume is
stacked with the likes of Château HautBrion and Château Cheval Blanc in
Bordeaux, Chittering Estate in Australia
and Badia a Coltibuono in Chianti. In
California, he worked with legendary
Christian Moueix at Dominus and Paul
Draper at Ridge Vineyards. In other words,
his resume is one for the ages. Melka has
also had a firm hand in vineyard decisions
at Parallel Napa Valley.
When he found he was able to source

fruit that was equal to or better than the fruit grown at
Parallel Napa Valley’s own vineyards, the latter quickly
rid themselves of the money draining vineyards they had
initially planted.
“We now buy all of our fruit from mostly hillside
plantings,” explained Mac Maquoid. “Philippe knows
that the hillside fruit is preferable for our needs and
advances the terroir aspect of his winemaking that is so
integral to the wines of Parallel Napa Valley.”

Parallel Napa Valley is a direct reference to the
ownership group’s long time love affair with skiing
and Park City. “Parallel lines are the tracks that one’s
skis make on the first run of the day,” Maquoid
informed. “We all wanted to associate the winery
with skiing and couldn’t settle on a name or label. We
were shown a number of potential designs from a
distance of about 20 feet. None perked our interest
until the design for parallel ski lines was shown.
Everyone gasped and we all knew we were
finally in business.”

The reality of Parallel Napa Valley’s
success can be traced to the group’s
outstanding business philosophy. They
firmly believe the fact that a wine’s ultimate
success is built on the personal relationships
that have been built up over a period of time.
“Consumers identify with what’s in the
bottle and with the people who own and
make the wine,” commented Maquoid. “We
are so small that we really can’t compete
with the larger wineries. We don’t spend a
penny on advertising and intend to keep our
production around the 1,000 case level. We
feel we have an advantage over the larger
wineries in that the bigger you become, the
more difficult it is to control your quality.”
Parallel Napa Valley is also a proud
organizer and participant in numerous
charitable events around the country. Their
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impressive double magnums have raised an astounding million dollars
for non-profit organizations the winery has championed. “Our bottles
have sold for as high as $30,000 a bottle,” exclaimed Mac Maquoid. “The
money goes directly to the charities and benefits a great number of people.
We feel it gives back to our loyal cadre of customers in one way or another.
Our next series of bottles is almost sold out before even being produced.
It’s exciting and a great pleasure for our owners to be involved.”

P arallel N apa V alley P artners

“We’ve been at it more than 17 years and we’re all still friends,”
Maquoid concluded. “I’m not too sure there are many businesses that can
say that in truth.”

Parallel 2012 “Perseverance” Napa Valley Reserve Cabernet Sauvignon
146 Cases Produced

93 POINTS — Robert Parker’s The Wine Advocate

“The 2012 Cabernet Sauvignon Perseverance, which comes from a steep mountainside vineyard is a much
more limited bottling. This ratchets up the level of concentration on the straight Cabernet Sauvignon label
with expansive blueberry and blackberry fruit, licorice and camphor. Complex, full-bodied and stunningly
pure and rich this is an intriguing and rather authoritative example of Napa Cabernet Sauvignon at its
best. Give it a couple years of cellaring and drink it over the following 15 or more years.”

Winemaker’s Notes - Philippe Melka

“This is a deep ruby hued, beauty of a Cab. It has a rich, earthy nose of eucalyptus, pencil shavings, violets and ripe
blackberry. On the palate you’ll notice a perfect balance between great acidity and chewy tannins complimented
by dark berry notes and a slight smokiness. The Black Diamond unveils its complex layers as it opens in the glass.
Stunning!” Aged 28 months in French oak. 100% Cabernet Sauvignon. Enjoy now until 2025.

INSTANT Membership Rewards Pricing*

Save 22% to 25% off Winery Retail Price

Winery Retail Price
$140.00/btl.

2+
btls.

6+
btls.

2-Bottle Members: $109.00 $107.33 $106.50
4-Bottle Members: $109.00 $106.50 $105.25

Add a Plus! Bottle to your next wine delivery

This month’s Diamond Plus!
Featured Wine:

The Plus! Program automatically adds on one special wine to each
regularly scheduled wine delivery, or as often as you like! Plus! wines
are all highly-rated, very small production wines with availability
too limited for all regular club members to receive. For more
information, visit: GoldMedalWineClub.com/plus

Dragonette 2013 Syrah,
MJM, Santa Ynez Valley

$60-$90/delivery

95 Points, Cellar Selection - Wine Enthusiast
93 Points - Connoisseur’s Guide
475 Cases Produced

*Effective per bottle prices after Membership Rewards discount is applied at checkout.
Shipping and tax (if applicable) not included in above prices. Membership Rewards does not apply to Sale or Special-Offer Wines.

1-800-266-8888

12+
btls.
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