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Landmark Vineyards may have been founded in
the Windsor area of Sonoma County in 1974, but its
roots stretch back as early as 1838 to America’s heartland.
It was in Grand Detour, Illinois of that year that John
Deere invented the steel plow – an event that virtually
revolutionized the business of agriculture. Deere’s
descendents have since carried on the agricultural heritage
with an iconic winery in northern California.
John Deere’s great-great granddaughter, Damaris
Deere Ford was one of the original partners in
Landmark Vineyards
and in 1989 relocated
the winery fromWindsor,
a town that was slowly
being smothered by
urban sprawl, to a
spectacular piece of
land at the base of
Sugarloaf Mountain in
the Sonoma Valley.
Damaris believed that
Landmark could be a
small jewel of a winery
and built a stunning
Spanish mission-style
estate on the new
20-acre site.
Damaris called on her son, Michael Deere
Colhoun, a real estate executive in Stanford, Connecticut,
to help her reestablish the new winery and vineyard.
“My mom had bought out her Landmark partners
and wanted help getting the new winery going,” Mike
Colhoun recently recalled. “She wanted my wife Mary
and I to move out to California, and after a couple years
she had us convinced and we decided to go for it.” The
Colhouns moved to California in 1992 and set in
motion a plan that would truly make the winery a
landmark in the developing wine country.
In 1993, they hired world-renowned consulting
enologist Helen Turley at the request of their winemaker,
Eric Stern. Turley had founded her own Chardonnay
label, Marcassin, and was quickly building a reputation
as a woman with extraordinary drive and talent.
Her arrival truly marked the beginning of a huge
turnaround for the winery.
“She brought to us credibility in helping our
winemaking team develop style and methodology,”
Colhoun explained. The collaboration between Stern
and Turley led to some excellent winemaking and
suddenly Landmark Vineyards had catapulted from a
little-known winery to world-class prominence.
Largely a Chardonnay-based winery, Landmark’s
“Overlook” Chardonnay, the wine they have become
most known for, has been called “one of the best
Chardonnay values in the marketplace” by Robert Parker
in addition to gracing Wine Spectator’s Top 100 list a
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whopping 6 times since 1997. The Overlook is named
after a bluff in Moline, Illinois where the Deere family
built a home, in addition to the headquarters of their
business, John Deere Plow Works. Overlook served as
home to four generations of Deere descendents and it’s
only natural that the name became of sentimental
importance over time.
In 2004, Colhoun was seeking a new challenge
and added two Pinot Noir programs to Landmark’s
portfolio. For the Grand Detour Pinot Noir (named after
the Illinois city where John
Deere invented the steel
plow), Colhoun decided
to source from five to six
premium vineyards along
the Sonoma Coast, each
planted by Landmark’s
consulting viticulturalist
Eric Neil. When that first
vintage garnered 93 Points
from the Pinot Report, the
team knew they were
doing something right.
Overall, Landmark
Vineyards sources from
twenty-eight different
vineyard sites throughout
the state of California, most within the Sonoma Coast
and Sonoma Valley appellations, but also a couple as
far south as Monterey County and Bien Nacido in
Santa Barbara County. Mike Colhoun feels fortunate
to have developed close relationships with these
talented growers, most recognized among the state’s
leading suppliers.
“It’s important to maintain quality and consistency
with above average fruit from vintage to vintage,”
Colhoun recently stated. Twenty-eight vineyards may
sound like a lot, but for Landmark, it gives great flexibility
in choosing the best grapes each harvest. If one
vineyard has a bad year for weather reasons, it only
represents a small percentage of the overall crush.
Landmark has also added a small production
Syrah to the portfolio, which they coined ‘Steel Plow’
as another reference to the John Deere legacy. Like
the Chardonnay and Pinot programs, it too shows
incredible consistency each release and is often rated
with 90+ points from top periodicals.
Mike Colhoun is now co-proprietor of
Landmark, sharing the title with wife Mary who
oversees the winery’s hospitality program and all public
relations and press events. Reliably turning out a bevy
of Burgundian-styled Pinot Noirs and chart-topping
Chardonnays, Landmark has certainly climbed the
charts among the state’s leading producers and truly
epitomizes the grace, harmony and excitement that is
Sonoma County.

The road to great wine begins at your door.
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Dear Platinum Series Members,
Stretching all the way back to 1838, my family has a rich
history in farming and agriculture. My great-great-great grandfather,
John Deere, invented the steel plow, which revolutionized farming in
the mid-west. Today, my wife and I are dedicated to continuing the
family’s agricultural legacy through our everyday vineyard practices
at Landmark Vineyards. Our commitment to family and tradition is
evident in all aspects of the winemaking process, including naming
the wines in homage to our John Deere heritage – Landmark and
Overlook were Deere family homes.
I am pleased to share with you our handcrafted Overlook
Chardonnay. The grapes are hand harvested in the vineyards. Upon
arrival at the winery, the grapes are hand sorted, then whole cluster
pressed. The juice is then ushered into French oak barrels to undergo
native yeast fermentation. The wine ages sur lies for ten months in
barrels. The final product is a wine with balanced acidity and creamy,
fleshy texture.
“Green apple, floral, lime and citrus blossom scents give this
full-bodied Chardonnay a distinctive edge,” says James Laube of the
Wine Spectator (92 points). This Chardonnay will pair nicely with
seafood, cream-sauced pasta dishes, raclette, and Asian cuisine, where
ginger, garlic, sweet basil, and coconut will complement the complex
flavors in this wine. I hope you will enjoy this Chardonnay in the
company of dear friends!
Cheers,

Michael Deere Colhoun
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The 2007 vintage of Landmark’s
Overlook Chardonnay represents a blend
of 22 separate vineyards from some of
California’s finest sites for this varietal.
With an ideal growing season and an
assortment of premium grapes to work
with, Landmark believes this to be their
finest Overlook Chardonnay to date – and
the press surely agrees with a bucketful
of 90+ ratings! The 2007 Overlook
Chardonnay garnered 92 Points from
Wine Spectator, 91 Points from Connoisseurs’
Guide, 90 Points from Stephen Tanzer’s
International Wine Cellar, and 90 Points from
Robert Parker, who says “One of the best
Chardonnay values in the marketplace is
Landmark’s Overlook. This Chardonnay
offers a beautiful bouquet of peaches,
pineapples, and other tropical fruits along
with super-purity and focus. Medium to
full-bodied, crisp, and pure, with the oak
pushed to the background, this beautiful
Chardonnay can be enjoyed over the next
several years.” This wine also earned
4 ½ Stars from Restaurant Wine magazine.
Try pairing the Landmark 2007 Overlook
Chardonnay with cracked crab, sautéed
scallops, raclette, and Asian cuisine.
Aged 10 months in oak. 100% Chardonnay
(81% Sonoma County, 11% Santa Barbara
County, 8% Monterey County). Enjoy now
until 2012.
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The Overlook Chardonnay is
Landmark’s signature wine, gracing the
Wine Spectator Top 100 List 6 times since
1997. With a reputation for its value,
consistency, and distinctive wine styles,
Landmark has achieved recognition as a
benchmark winery with some of the best
Chardonnays in California. Enjoy!
The Landmark 2007 Overlook
Chardonnay retails winery-direct for
$28.00 per bottle. As a Platinum Series member
your very special pricing is as follows:

2-Bottle Members.  .  .  .  .  .  .  .  .  .  .  . $23.50 /bottle*
4-Bottle Members &
Multi-Series Members. .  .  .  .  .  .  . $22.00 /bottle*
*2 bottle min. order [Plus shipping]
Call:
1-800-266-8888
Fax:
1-800-266-8889
E-mail: orders@goldmedalwine.com
Website: www.GoldMedalWineClub.com
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