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ustralia’s Barossa
AValley
has been home
to family winemakers for
over Five Generations.
Of the three great growing areas for Australian wines, the Barossa Valley of
South Australia can lay claim to the fact that it is the country’s oldest, and in the
opinion of many connoisseurs throughout the world, also the finest wine producing
region in the country.
Originally named by Colonel William Light for the Barossa Region in Spain
where he had fought in the Spanish Peninsula War, the name became misspelled
due to the general illiteracy of the times. The word literally means “Hill of Roses”
and is home to one of the most beautiful wine valleys in the entire world.

The Barossa Valley is situated about seventy miles north of Adelaide, the capital
city of South Australia. It was settled in the early 1840s by a number of German
Lutheran farmers who had fled their homeland due to economic problems as well
as religious persecution and who had sought a place to reestablish their lives.
For the next three generations, the Germans, along with their language and
culture, prospered in the Southern Australian hills.
When it became apparent that the Barossa’s fertile soils were perfect for
growing grapes, the first organized plantings took place around 1847. Three years
later, a Bavarian settler named Johann Gramp
had produced his first commercial wine called
Carte Blanche.
Ayers Rock “Uluru”, the
world’s largest monolith
and an Aboriginal sacred
site is Australia’s most
famous natural landmark.

In the next few decades, the entire valley
became a veritable vineyard and was recognized
as Australia’s leading viticultural area. Names like
Penfolds and Seppelt emerged as leading wineries
that are still in operation to the present day.

About the same time, the early relatives of Ian
Mader set foot in the Barossa Valley. Natives of Silesia (at the time part of
Germany; at present, officially part of Poland), the new settlers were peasant
farmers who took to growing vines like most of their contemporaries.
“Our family has owned vineyards here for many years,” informed Mader,
“but mostly my early relatives tended to be farmers who supplied other
wineries with top flight grapes. It wasn’t until my generation that we
decided to make wine for ourselves.”
In the late nineties, Mader and his wife Suzanne began development of
a winery. The name they chose for their efforts was VineCrest,

a combination of the word vineyard and
also the place where magnificently
colored Grass Parrots or Laurakeets
are found in abundance. The beautiful
birds are prominently featured on the
VineCrest labels.
The winery’s first
release of around
1000 cases occurred
in 1999 and was met
with instant raves and
honors.

“Before then we had
always made a little wine,
but mostly for family and
friends and family,”
offered a good natured
Ian Mader. “Of course,
everyone liked the wines
we had made, but they
were, after all, our closest friends.
It was wonderful that the outside world
immediately took to our wines.”

VineCrest’s production has risen
steadily in the ensuing years and today
stands around 10,000 cases, still small
enough to be considered a boutique
winery. If Ian Mader has his way,
VineCrest will remain that way forever.

“We have some extremely sandy
soils around here, and with the ever
present potentiality for drought, it just
seems wise to keep VineCrest at its
present level. ’05 and ’06 created a
large overage of wines in the Barossa
Valley but ’07 came in at just 50% of
average and this year we are estimating that the tonnage will be around 75
or 80% of normal. You can see that
Mother Nature played a deft hand in

evening things out over the
past two years.” The fact that
VineCrest has risen to the
highest plateaus of Australian
winemaking (a VineCrest wine
has been selected as Wine of
the Year for two successive
years) is extremely important
to Ian Mader, who considers his winery operation a symbol of true
consistency.

“I’ve seen too many wineries win a nice award and then not be seen
around again for five or more years,” he explained. “To me it’s vitally
important that all of our VineCrest wines meet a certain standard. It’s
what I believe in and what all of those involved with our operation also
believe is our benchmark.”
In addition to exporting to the United States through
Gold Medal Wine Club’s International Series, VineCrest
can also be found throughout Asia and expects to add
Japan to its list in the near future.

wine regions of Australia

Australia is currently home to approximately 2000 wine producers,
most of whom are small winery operations found in the 74 wine regions
and subregions across the country. The vast majority of these wine
regions are located in the southern terrains of Western Australia, New
South Wales, Victoria, and South Australia. These areas are filled with
a diversity of climates, soils, elevation, and–ultimately–wine styles.
Western Australia:
Margaret River,
Pemberton
New South Wales:
Hunter Valley
South Australia:
Coonawarra,
Clare Valley,
McLaren Vale,
Padthaway,
Adelaide Hills,
Barossa
Adelaide

Photos left to right, top to bottom:
View of the VineCrest estate Turrung Vineyard.
“Uluru” Ayers Rock in central Australia.
Tasting rooms are known as “Caves”.

Victoria:
Yarra Valley, Geelong,
Mornington Peninsula,
Goulburn Valley

VineCrest barrel of Shiraz in the cellar.
VineCrest winemaker, Mos Kaeler.
A not so unfamiliar sight, a Kangaroo strutting
through the vineyard.
Handpicked Shiraz on the way to the winery
for fermentation.
Wine region maps of Australia.
Front Cover Photo:
The Barossa Valley Wine Region.

The Barossa Valley DGI wine
region is approximately
100k north of Adelaide,
the capital of South Australia.
VineCrest Vineyards

The Barossa DGI Wine Region

The Barossa is Australia’s richest
and best known viticultural and winemaking region. The Barossa is located
approximately 60 miles north of the
city of Adelaide in the state of South
Australia.
Self sufficiency was important to
the early settlers and as a result
smoking meats, preserving fruits and
making cheeses flourished. Above
all, wine became a basic part of life
and grape growing developed as a
fundamental agricultural activity. The
English sponsored the development
of a commercial wine industry in the
1850s but the real growth took place
from the 1880s onwards.

The Barossa wine industry developed
along a different route from the traditional European practice of grower/
winemakers. Although some growers
did make wine for their own use, the
majority sold grapes to wineries. The
Barossa’s strength and success has
come from this specialization. Its pool
of 540 expert growers who have
blended their 150 year knowledge
of the land and its climate with
modern viticultural practice, creating
a partnership with the wineries
whose skills make the most of the
superb fruit.
The Barossa has the world’s oldest
Shiraz vineyards, some dating back
to the 1840s. Perfectly suited to the
region’s climate and soil, they
produce a style no other region can
match, and Barossa Shiraz has
made an indelible mark on the
international wine scene.

reading an Australian wine label

The Australian Wine and Brandy Corporation Act upholds specific
regulations in order to control wine quality and ensure each wine’s
origin, authenticity, and style, as well as oversee exporting standards.
Food Standards regulates wine labels with regard to:
Australia’s mandatory and optional wine label requirements:
(m) = mandatory information on label; (o) = optional information

winery name VineCrest (o)

winery description Fine Barossa Wine (o)
winery logo (o)

vineyard location Barossa Valley (o)

wine varietal Shiraz (m)

vintage 2004 (m)

winery’s name for bottling Fifth Generation (o)
bottle volume (750 ML) (m)

country of origin Australia (o)

region of origin Barossa Valley (m)

On the back label, the mandatory requirements include the name & address
of the producer/owner, the alcohol content (15%), the allergens statement
(sulfites added), and the health warning.

the flag of Australia

First flown in 1901, the Australian National Flag has
become an expression of Australian identity and pride.
The flag depicts three meaningful elements that
represent the history and individuality of the country:
the Union Flag, the Commonwealth Star, and the
Southern Cross constellation. The Union Flag in the upper left corner signifies
the history of British settlement and Australia’s loyalty to the British Empire.
Just below the Union Flag is the Commonwealth Star. Six of the star’s points
symbolize the six original states, and one point represents the
Commonwealth’s territories and future states. The Southern Cross
constellation is made up of five stars and can only be seen
from the southern hemisphere. The blue background color
corresponds to Australia being an island continent.

Circa 1850s grape cart.

Cheers, Mate!

Order Toll Free: 1-800-266-8888 • Order by fax: 1-800-266-8889
Order online at www.goldmedalwine.com/member

featured Australian wines
Shiraz
(shi-raaz)
Considered the classic
wine of Australia.
A ruby red color with
bright fruit flavors
rich in plum and
fresh blackberry.
A delicious,
full-bodied spicy red wine

2004 VineCrest Barossa Valley Shiraz

Home to the world’s oldest Shiraz vineyards, the Barossa Valley is
Australia’s most famous wine region. With some vineyards dating
back to the 1840s, the Barossa is perfectly suited to produce incredibly complex, rich, and full-bodied wines. Internationally recognized at
both the Japan Wine Challenge and the New Zealand International
Wine Show, the 2004 VineCrest Shiraz displays an intense dark berry
bouquet with enticing spicy characteristics. This wine was barrel aged
in American oak for 20 months, lending to vanilla overtones and rich,
ripe fruit flavors on the palate. Pairs well with barbequed, seasoned
meats. 100% Shiraz.

• enjoy now or up to 2014

with lamb, beef, Greek
dishes and spicy foods.

Cabernet
Sauvignon
(kabber-nay
soveen-yon)
One of the noblest in
world class wines.
Full bodied,
powerfully flavored,
black currant fruit
and berry-filled with a

2004 VineCrest Cabernet Sauvignon

Sourced from VineCrest’s estate Turrung Vineyards, this 2004
Cabernet Sauvignon was awarded a Silver Medal at the New
Zealand International Wine Show in 2006. The wine was also recognized at the 2006 Winewise Small Vignerson Awards in Canberra,
Australia. Deep ruby red in color, the 2004 Cabernet reveals savory
Australian plum characteristics with hints of mint on the nose. This
full-bodied Cabernet was aged for 22 months in French Oak and
opens up with rich blackberry flavors, soft tannins, and a smooth oak
finish. Full, flavorful Cabernets like this one, pair nicely with grilled
meats and pork roasts. 100% Cabernet Sauvignon.

• enjoy now or up to 2014

Rich and well structured.

(sem-ee-yon)
Intense fruit flavor,
sandy yellow in color.
Fresh varietal bouquet.
Pleasantly dry,
light and clean
refreshing flavor with

2007 VineCrest Barossa Valley Semillon

First arriving in Australia in the early 1800s, Semillon is now among
the region’s leading varietals. The 2007 Semillon is a beautifully aromatic wine, made in a fruit accentuated, unoaked style that is uniquely
characteristic to Australia. Pale gold in color, this crisp and refreshing
wine exhibits flavors of honeyed tropical fruit and zesty lemongrass.
The complex flavors and mineral aspects lead into a surprisingly long
finish that allows the wine to be enjoyed on its own or paired with
creamy seafood dishes. 100% Semillon.
• enjoy now or up to 2010

layers of citrus and honey,
brilliant crisp finish.

REORDER

• half case (6) $132 / $22.00 btl. Save 27%
• full case (12) $228 / $19.00 btl. Save 37%

hint of chocolate flavors.

S e m i l l o n

REORDER

• half case (6) $132 / $22.00 btl. Save 27%
• full case (12) $228 / $19.00 btl. Save 37%

that pairs nicely

REORDER

• half case (6)
$96 / $16.00 btl.
• full case (12) $180 / $15.00 btl.

Save 20%
Save 25%

Don’t be dismayed by Screw Caps on New World Wines. Australia and New Zealand
are leaders in bottling ultra-premium wine with screw cap closures. Since 2001, in
Australia, over 60% of the white wines, and 30% of the red wines produced are sealed
with screw caps.

Reorder on-line: www.goldmedalwine.com/member
Reorder toll free: 800-266-8888
www.goldmedalwine.com

You may choose any combination of the above wines to receive
the half-case and full-case pricing. Prices do not include shipping.

A

s a fifth-generation member of his decidedly German-rooted family,
Ian Mader is philosophical about his involvement with VineCrest Winery,
a top-rated South Australian wine producer.
“From the stories I have
heard since I was a youth,”
Mader began, “the first settlers
who came here were mostly
peasant farmers. At the time,
most of the land was owned by
the British aristocrats, and the
prices they were asking for the
land weren’t all that attractive.
But the Germans were a
determined, hard-working lot
of people and over time they
began to be able to afford the
land.
They built the towns
Proprietors Ian and
similar
to the ones they had left
Susan Mader with Col.
in Germany with the doors
facing the street. In South Australia, their culture and
language flourished. My great, great-grandfather and the
next two generations of our family spoke only German,
and my own parents were really the first in our family to
be multi-lingual.”

Mader also recalls the stories about the time during
WWII, when the German population of the Barossa
Valley was keenly watched by local authorities. Some
residents were even interred, and the names of many
places were changed from their German origin.
Thankfully, all these towns have been restored to their
former names. All the while, Ian Mader grew up in a wine
friendly world. As a toddler, he was offered a tiny portion
of wine with his meals. This led to a fuller appreciation of
the grape’s greater potential and product when he began
drinking wine and beer later as a teenager. Even so, he
went off to university and wound up with a building technology degree before returning home.
“I guess it was always meant to be,” Mader, now 59,
fondly reflected back. “All I had ever known was my
family’s grape growing and I guess it was quite natural
for me to follow my family into the business.” He met his
wife to be, Suzanne, in the 1960s. Her father was, at the
time, the Vineyard Manager for the giant Penfolds Wine
Group in the Barossa Valley and offered to help Ian with

the development of his first vineyard. “The vineyard was
called Bull’s Grave Yard at first, but we changed it to
Sandy Ridge,” he chuckled. “There were some old vines
already there but I was encouraged to experiment with
some new varietals. For the next thirty years, I was a
grower for some of the finest wineries in South Australia.”

When Ian and Suzanne married almost thirty years
ago, she brought into the marriage a deep background in
the wine business. This expertise proved especially
helpful when the Magers decided to open VineCrest
Winery. “We found a wonderful location on what is called
the Barossa Valley Way, which is the main wine route
through the valley. Suzanne had former experience in
opening and running cellar doors (winery tasting rooms)
so the move was quite natural for her. She has been
invaluable in making VineCrest a success, and I truly
couldn’t have done it without her.”
Ian Mader also confessed that opening a boutique
winery was something he had wanted to do for quite
some time. He explained that as he got older, he looked
around for a segment of the business where he could
really enjoy himself, and considered VineCrest to be the
perfect vehicle. “After all,” he confided, “it is all relevant
to where one is in his life’s journey. My wife and I both
wanted to really enjoy the business as we got older.
Where else can you find lovely wines, lovely food and
lovely people in the same setting than a small winery?”
An inkling of the dedication Ian Mader has set for
himself and his winery can be found in its official name
that Mader has recorded. That name is VineCrest
Vineyards Fine Barossa Wine and serves as an
inspiration to everyone connected to the winery. “I want
our name to remind us what we stand for on a daily
basis,” he added. “It also calls to our mind the degree
of cooperation it takes for each of us to achieve our
individual goals within our company.”

It is easy to see why VineCrest’s wines have gained
such lofty status among the international wine community.
Ian Mader just wouldn’t want it any other way.

The International Series features specially-selected imported hard-to-find wines
of the world for members of the Gold Medal Wine Club.

800-266-8888
www.goldmedalwine.com

“Bringing you the best small
wineries since 1992”

